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Professional Learning Experience

Topics – Internet Literacy: SEARCHING THE WEB
OVERVIEW

Internet literacy involves efficiently searching the Internet and evaluating the content and overall appeal of a page or site.

As students gather information for an inquiry, they need to understand how the Web is structures and to master techniques that will make them effective searchers of the Web.

GUIDING QUESTION(S)
· How can I search the Web effectively?

· How can I recognize the parts of a URL?

· Are all search engines the same?

CONTINUUM / CURRICULUM CONNECTION: 

Continuum for Literacy with ICT

Big Idea: Gather and Make Sense

Big Idea: Ethics and Responsibility

Big idea: Motivation and Confidence

English Language Arts

Explore Thoughts, Ideas, Feelings, and Experiences - Cluster 1.2: Clarify and Extend
Manage Ideas and Information - Cluster 3.1: Plan and Focus
Manage Ideas and Information - Cluster 3.2: Select and Process
Manage Ideas and Information - Cluster 3.3: Organize, Record, and Assess
Science

Cluster 0: Researching

Social Studies

Grades 1-8 S-200: Gather / Select information from oral, visual, material, print, or electronic sources

SUGGESTED LEARNING RESOURCES 

Black Line Masters

Internet 101 for Teachers

Internet FAQs for Students

Search Challenge

Information Links:

Abilock, Debbie. “Choose the Best Search for Your Information Need.” Information Literacy: Search Strategies. Palo Alto, CA: Noodle Tools, 2007.
List of suggested Engines to use according to the kind of search you want to conduct.
http://www.noodletools.com/debbie/literacies/information/5locate/adviceengine.html 
Bron, Ian. Internet Research Skills. Library and Archives Canada, 2004. 
- “Choosing the Right Tools for Searching the Web: A Tutorial” 
- “Basic Web Searching: A Guide” offers a user-friendly overview of Booleans
http://www.collectionscanada.ca/education/008-3040-e.html 
Cohen, Laura. Internet Tutorials. Albany, NY: University at Albany, 2007.
A very good overall look at the Web and how to navigate it explained in clear language. http://www.internettutorials.net/ 
Includes lists of Search Engines or Directories by type of search. The section on Specialty Searches lists suitable engines for searches of Web 2.0-created pages.
http://www.internettutorials.net/choose.asp
Elkordy, Angela. “Lesson 1: What is the Web, Why Can’t I find What I Want?” Web Searching, Sleuthing and Sifting . Washtenaw Community College, 2002.
Good discussion of why someone might not find what they are looking for on the Web.
http://www.angelfire.com/in/virtuallibrarian/lesson1.html 
Landry, Craig E. and Michael Hunter. More Access, More Info… More Garbage. Search Engines.com, 2007.
Discussion on Search Engine Basics, Contents, How engines differ from one another, and Search tips.
http://web.archive.org/web/20080110140639/http://www.searchengines.com/editor1.html
November, Alan. Teaching Zack to Think. Marblehead, MN: November Learning, 2007.
http://novemberlearning.com/wp-content/uploads/2009/03/teaching-zack-to-think.pdf 
See also: related professional learning experiences in WebCT

Principles – DIGITAL CITIZENSIP

Topics – COPYRIGHT

Topics – PLAGIARISM 

Topics – Internet Literacy: EVALUATING WEB CONTENT

Topics – Web 2.0

SUGGESTIONS FOR LEARNING

Activating My Prior Knowledge:

· Review BLM – Internet 101 For Teachers and familiarize yourself with basic Internet facts and tips.

· Review BLM – Internet FAQs For Students.  Search the Internet to find, and note specific examples related to the current unit of study in order to demonstrate the points made on the BLM.

· Read Landry’s More Access for additional information.

· Note questions or areas you wish to explore further.

Acquiring Information:

· Finding out the basic information

· Become familiar with some challenges users may encounter during a Web search by reading BLM – Search Challenge and November’s Teaching Zach to Think.  

· Learning more about searching the Internet

· Access Laura Cohen’s Internet Tutorials. This site is worth taking the time to visit. Skip the parts you are not yet interested in, note new information you encounter.

Applying in My Classroom: 
· What does searching the Internet look like in my classroom?

NOTE: Remember that students in grades K-4 are not expected to search the Web, nor evaluate Web Content on their own [See G-1.1 on Snapshots of the Emerging Learner (#1) and the Developing Learner (#2)]

· Consider setting up your own search engine with pre-selected sites. This is an opportunity to teach about searching within a controlled and safe environment. Consult Pembina Trails’ site and Google Coop for more information.

· Select websites free of advertising or pop-ups. If the best site you find is not free of advertising, warn students and use this as an opportunity to discuss the presence of pop-ups and advertising on some websites, as well as what to do about them. (G-1.5, G-2.5)

· Establish a clear purpose for students accessing resources you have pre-selected for them. Is this for class use, guided exploration, group or individual work? Look at BLM – Evaluation Criteria and BLM – The Five Ws and H of Web Evaluation in the PLE Topics – Internet Literacy: EVALUATION as you select suitable websites for your students.

· Keeping in mind the principles of gradual release of responsibility, demonstrate to the students how to do searches.  Get the class involved as a whole in a group-search on a topic that you have previously searched and for which you know the outcome.

· Do not let yourself be intimidated by students who seem to know their way around Internet. Even novice students are confident with web exploration and may just be following links because they are there.

· How do I get my students involved in searching on Internet?

· Brainstorm with students about how they correctly find information and locate it on the shelves in the school or public library. Review the use of appropriate keywords for searching the card catalogue or OPAC. 

· Compare similarities and differences in looking up information on the Internet and in a library.

· Students with previous experience using Internet predict the results of an Internet search on a current topic of inquiry.

· Remind students that while many already use Internet at home, everyone in the classroom needs to learn the same techniques and become familiar with the wording or the instructions as they will be used in class.  Remind them also that working on networked computers or computers shared by multiple users require different skills and attitudes than working on a stand-alone computer. (See Big Idea: Ethics and Responsibility) Every student needs to practice and use the same skills and techniques on shared computers. Finally, looking up information for a research project involves different skills than looking up a movie trailer, a rock star, or sports.

· Students brainstorm a list of search engines they have used (such as Yahoo, Google, ask.com, and more) and explain why they use that one (i.e., it gives more hits, it is fast, etc.).

· Students use one search engine they contributed to the brainstormed list and take turns searching on the topic of study. Display the search hits for each engine on the class computer and projection system.  Record results of student findings for each search engine on a class chart, noting the search term(s) used, its spelling, the number of hits obtained, the organization of hits (regrouped by search engines, rated in %, etc.). Which sites came up in the first ten on all searches, and in what order? Are there sites that showed up on one but not the others?

· Do the results obtained by each student match their original expectation?  How do the results compare for different search engines? Students discuss the possible reasons for the differences between their expectation and actual results, and between the different search engines.  They hypothesize which search engine is easier to use and more reliable in finding appropriate information to support their learning needs.

· Select a student-friendly basic search engine such as Google and demonstrate how to best use it. Place a link to this search engine on the classroom website.


NOTE: Using the same basic search engine for all Internet searches ensures that students become savvy users, that they develop engine-specific skills, and that they can help one another. When they are proficient users, let them learn about another engine.

· Give each student a copy of BLM – Internet FAQs For Students.  Using a computer and a projection system, walk the students through the BLM, showing specific examples to explain a point, clarifying steps along the way, and answering questions they may have.
· NOTE: Students need to know that not everything can be found on Internet, and that Internet is not always the best tool to access information. Book time in the library or with the teacher-librarian and do Media Awareness’ Research Relay Activity. Read Ramapo’s What’s Not on the Internet.
· What resources can be used for searching the Internet?

· Create your own specialized search engine using Google Coop. For additional information on creating the engines, download Pembina Trails’ PowerPoint presentation. 

Implementation Links

Google Coop. Create Your Own Search Engine. 2007.
This tool allows you to create a database of pre-selected suitable sites for your students to access during their inquiries. Searching within your specialized search engine will look like a regular Google search, however the hits will be fewer and all topic-related, enabling your students to practice searching within a safe and controlled environment, to evaluate websites that are suitable, and to achieve a measure of success in their accessing information off the Web.
http://www.google.com/coop/
The Media Awareness Network. “Research Relay.” Classroom Activity. 
“This activity is intended to demonstrate that Internet is just one of many resources of information.”
http://209.29.148.33/english/resources/educational/classroom_exercises/advertising_marketing/research_relay.cfm
Pembina Trails School Division. PTSD Search Engines. Winnipeg, MB : 2007.
This page contains several topical search engines created by consultants of the division. It includes a downloadable PowerPoint presentation on how to put together your own search engine for a subject. 
http://www.pembinatrails.ca/program/MediaCentre/Infozone/index.htm 

SUGGESTIONS FOR ASSESSMENT

· Personal Journaling: 

· What have I learned that I was not previously aware of? 

· What has been clarified? 

· What do I want to pursue to find out more? 

· Is there any issue I feel I should share with my colleagues? How to I plan to do that?

· Providing Feedback:

· Please share with the Literacy with ICT project team, any issue that was not clear, any questions you have, or suggestions for a future update. 

· Observing Students:

· Are students selecting and using well one search engine?

· Are students following leads when searching on a topic?

· Can students refine search terms to narrow their search or expand it appropriately?

· Are students exploring sites in depth?


BLM – Internet 101 for Teachers

Browser 

A browser is software that is used to access and search the Internet.  There are many browsers; the best-known are Firefox, Internet Explorer, Netscape, and Safari.  They are available for download on the Internet and can be updated without cost.

Search Engines

A search engine is a tool used to search the web.  A search engine allows the user to enter keywords to get a list of websites related to those words. Search engines can be organized into three categories: 

· Basic search engines. (i.e., Google) These search huge databases of sites.  They work quickly to provide an extensive list of sites that match the search criteria.  Searching using different engines can yield different results because each engine may have access to different databases of websites. Some search engines may be specialized in areas like medicine. Although the user can search each engine in much the same manner, one may return more hits than another.  
More unrelated unspecific hits may not be what you want.
· Metasearch engines. (i.e., Dogpile) A Meta search engine seeks information from several basic engines at the same time.  It lists the hits according to each of the basic engines searched. This can result in hits repeated from one engine to the next, making it look like more hits were found than there are in reality.

· Gateways or Directories. (i.e., Yahoo) All sites found in directories have previously been screened and selected by a team of people, and regrouped in categories such as arts, science, or entertainment.  The user needs to know in what category to look for the desired information.  This is not always easy or evident.

For more information on Search Engines: 

Landry, Craig E. and Michael Hunter. More Access, More Info… More Garbage. Search Engines.com, 2007.
Discussion on Search Engine Basics, Contents, How they differ from one another, and Search tips.
http://web.archive.org/web/20080110140639/http://www.searchengines.com/editor1.html
Search Basics:

· All search engines are not equal

· A user-friendly engine to use with students is one that will find the requested information with the simplest query. Such engines are usually designed to implicitly include Booleans (See below for definition) when searching even though the user does not use them in the query.  i.e., A user-friendly engine will understand that a query on Mary Poppins means a query on Mary and Poppins together as a string or “Mary Poppins” although the user did not include Booleans to refine the search.  Google is such an engine, although using Booleans with Google will still improve the search.

· Start up tips

There are simple steps to follow at the start of a search that increase the success rate

· Spelling:  Incorrect spelling will result in no hits or incorrect ones. A search engine such as Google might suggest alternate spelling, though that is not always appropriate.

· Singular vs. Plural: This can make a difference in the number of matches found.

· Capital letters:  When in doubt, use all lower case.  This can be true even in the name of a person or a name place.

· Quotation marks:  Use quotations marks to group two or more words together in a search string (i.e., “Red River” instead of Red River). This increases the chances of getting appropriate hits and more accurate matches being found.

· No hits

· Is the search too narrow? 

· Are too many search terms used?

· Check for spelling

· Check for singular vs. plural forms of the words

· Brainstorm for and try synonyms of search terms for the subjects sought 

· Too many hits

· Narrow by adding other search terms.  i.e., for “bears” use “grizzly bears” or “polar bears”

· Boolean Search Operators

· These are terms or symbols that help refine a search.  When combined with keywords, they form a search string (words that can be found together on a Web page, such as “Manitoba Education Citizenship and Youth”.

· AND, OR, NOT are examples of Booleans.  Symbols such as  +  -  “ ”  [ ]  act as Booleans.

· Not all engines use the same Booleans. 

· In-depth search

· Every search engine offers the option to do an in-depth search. The main page of the search engine usually has a button called “advanced search” or a similar term. 

· This in-depth search will usually 

· specify the engine-specific Booleans and explain their appropriate use

· make the search language-specific (English, French…)

· allow the user to restrict the search such as “titles only”, or to limit the number of matches found.

Website 
A website is usually made of a homepage, which is the welcoming page, and several other subsidiary pages. The homepage usually lists and gives access to all the other pages that constitute the website.

Recognizing the Components of a Website Address?

A URL (Uniform Resource Locator) is a system of symbols and abbreviations that are put together to form the Internet address of a website. 

· A URL usually starts with www

· The terms immediately following usually represent the entity that hosts the page. Knowing this can help to find or remember a URL. i.e., try typing www.winnipegfreepress.ca to see if it is the URL for the Winnipeg Free Press. The actual URL ends with .com, but since it is a popular site, the site itself self-corrects and automatically inserts the correct extension and brings up the page.

· A slash, or forward slash  </> represents a sub-level on a site. By reading from right to left, the user can often identify the location of the page relative to the homepage.
http://www.edu.gov.mb.ca/k12/tech/lict/teachers/ple.html 
This is the URL for the Professional Learning Experiences for teachers of LwICT. Reading from the left you find:
· <le_teachers> refers to Learning Experiences for Teachers (PLEs)

· <let_me_try> refers to the tab in which the PLEs are found

· <lict> refers to Literacy with ICT homepage

· <tech> refers to the Information and Communication Technology homepage; LwICT is a part of that page

· <k12> refers to the kindergarten to grade 12 page of the Department of Education

· <edu.gov.mb.ca> refers to the Department of education <edu>, of the government <gov> of Manitoba <mb>, in Canada <ca>. Try substituting <on> for <mb> in the following URL www.edu.gov.mb.ca and see what happens.

· Use the URL above, and remove the last part up to the slash. Then reload the webpage using the shortened address. Keep doing this until you arrive at the host page for the Department of education http://www.edu.gov.mb.ca 
A URL can often be deconstructed in this manner to go back to the original page. This is helpful in identifying a host page when a page within does not contain information to determine credibility, currency, or objectivity.

· .html or .htm often seen at the very end of a URL refer to the programming language used to create the page. Other formats are .asp .php .dhtm .stm .shtml

· Other sets of letters of a homepage URL can reveal something about the source of the website.

· .com are for-profit commercial websites.  i.e., <www.cnn.com> represents the television network CNN.

· .gov  are governmental websites.  These letters are most often found followed by letters for the geographical location within a URL.  i.e., <www.gov.mb.ca> represents the government of Manitoba

· .org are non-profit organizations.  i.e., <www.pbs.org> represents the Public Broadcasting System 

· .net are networks. i.e., while www.mts.net does not exist on its own, <www.mts.net/~name> is a domain provided by MTS where <name> is replaced by the personal name of a person or group who keeps a webpage there.

· .edu are education websites, often for universities in the United States. 

· ~ are personal websites of an individual. (The ~ symbol is called a “tilde”.  It is found on most keyboards on the top left section)  i.e., < /~Mary Jones> represents the personal website of Mary Jones

· a two letter code at the end represents a country of origin i.e., <.ca> is Canada, <.au> is Australia

· “index” near the end of a URL means that you have accessed the homepage of a website.

Web 2.0
The term “Web 2.0” was coined by Tim O’Reilly in 2004 and refers to online applications and services that emphasize collaboration and sharing among users. The most widely known tools are wikis, blogs, social networking, picture sharing, and video sharing.

Glossary of Internet Terms

Not sure what a technical word means? Searching the Internet using the following search terms:  <“internet terms” +glossary> will provide many useful hits with definitions of Internet terminology.  

__________________

Adapated and Updated from Manitoba Education, Citizenship and Youth. Interdisciplinary Middle Years Multimedia (IMYM) Project. Inventions, Innovations, and Discoveries. TBLM ICT.9#1:  Internet 101 For Teachers. http://www.edu.gov.mb.ca/k12/tech/imym/6/index.html 

BLM – Internet FAQs for Students
Q:  What is a “website”?

A:  A website is a collection of web pages that have a common purpose.  Examples of websites are those with information about schools, mammals, historical events, rock groups, countries, etc.  These collections of web pages are all linked together with hyperlinks.

Q:  What is a web page?

A:  Each page of a website is a web page.  Web pages contain text, illustrations and often have hyperlinks to other relevant web pages. 

Q:  What is a “homepage”?

A:  The first page or main page of a website is called the homepage.  From that page, all the other pages of the website can be accessed through hyperlinked buttons, images, or text.

Q:  What might you see on a homepage?

A:  Some or all of the following may be found on a homepage

· A navigation bar, which allows the user to go to various pages or sections of the website.  This bar is usually horizontal at the top of the page or vertical on the left.

· The name of the website.  This can be at the top of the page, at the bottom, or sometimes in the background.

· A logo representing the owner of the website.  This logo can be the mascot for a school, or a well-recognized symbol for a company or an organization.

· The page might have many separate parts, or the information might be found in box-like areas, each of which will probably have different functions and work independently from one another.  If there is a text area, it will likely have a scroll bar on the right to keep reading text that extends beyond the monitor.

· A reliable homepage will have the name of the author, and possibly the credentials of that person or provide a link for that information.

· A reliable homepage will have an email address to write to for more information or to ask permission to use materials listed on the page or provide a link for that information.

· Some illustrations, design or photographs are usually found.  These should be considered copyrighted, even if no mention of this is made, unless there is a statement explicitly stating that all illustrations, designs or photographs can be used, and for what purpose.

· the name of the sponsor of the page, sometimes with information about that sponsor.  Such a sponsor can be a commercial enterprise which uses the website to advertise its products.

Q:  What is the best way to search for information on the Internet?

A:  There are two main ways to find information

· Do a keyword search using a basic search engine such as Google or a meta search engine such as MetaCrawler.  This is the fastest way to find information when you have a specific topic to look for.  When doing a keyword search, the spelling has to be exact.

· Use a subject guide, also called directory or gateway.  It lets you click through categories of information that become more and more specific and finally gives a small amount of hits that may be accurate.  This search can take longer than a keyword search and will not be rewarding if you don’t know what the names of the categories mean, if you don’t know in what category what you are looking for could be found, or if you select the wrong category. 

Q:  Are these the only ways to find information on the Internet?

A:  Some search engines allow you to ask a question.  These types of engines recognize keywords in the question and use those keywords to find information and return a list of websites that may be suitable.  An example of this is “ask.com”.

Q:  What is a hit?

A: When an engine searches through its huge databases for websites matching the search terms you requested, it makes a list or search results of all the ones it finds.  The matches are “hits”, and they are usually listed in groups of 10 on a web page.  There is usually a short paragraph describing the site, which may help you decide if it meets your needs. Hits are not necessarily listed in order of importance or relevance.  Scan the first list of 10 hits before deciding which ones seem most promising.

Q:  I found a hit with a perfect description for what I wanted, and when I went to it, it said “Error”

A:  Unfortunately, some promising websites can disappear.  This problem is called “link rot”, that is, the website can no longer be accessed because either the web pages have moved to a new location or have been removed from the Internet.  Sometimes a website leaves a forwarding address (the new URL) that can be clicked on to access the page in its new location.

Sometimes the site is temporarily unavailable. Try it again in a day to see if that is the case.

A very popular website may not download because too many users try to access it. Try it again at a different time of day.

Q:  How do you know when a web page is finished loading?

A:  Several clues can help you determine whether a page is still loading:  

· The icon for the web browser is flashing, oscillating, or moving; 

· a text bar at the bottom of the screen is displaying messages indicating some action; 

· the right scroll bar has not yet appeared; 

· and/or you can hear the computer working;

· the words “DONE” in the status bar, at the bottom left indicate that the page is finished loading.

Q:  What can you do when a web page is slow at downloading or appears to have stopped loading?

A:  You can use the stop button on the browser navigation bar.  When you have limited time to use the Internet, make the best use of it by stopping slow sites and going to others.  Use the back button in the navigation bar of the browser to return to the search results page and try the site later on if you have time.  If you must access this page, click the “refresh” button on the navigation bar. You may also try it again at another time of day.

Q: Why doesn’t the back button work sometimes?

A: The following are a few reasons:

· Some web pages are made in such a way that they create a loop when reloading, whereby the user always comes back to the same page. Try holding down the back button to reveal the list of previous pages you have visited, and select one of those to return to. If that does not work, you may have to re-enter the URL in the address window.

· Some pages open in a new window. Typically, the back button of such a new page is greyed out and does not work. To verify that you have a new page, click on the grab bar at the top of the page and try lowering it on your monitor. If it reveals the original web page, you can just close the new page.

· Some browsers (i.e. Firefox) may open web pages under new “tabs”. The name of each new page is listed in the tab, and the tabs are visible in a horizontal line under the “bookmark bar”. To close tabs, click on the X on the upper right corner of each tab.

Q:  Why are there advertisements on web pages?

A:  Businesses or enterprises often sponsor a website.  They pay the fees incurred in setting up the website, in salaries for the people who run the website, for maintenance of the website, or for provider access.  In exchange for this financial support, websites will display their sponsors’ advertisements.  

Some websites are set up for the sole purpose of providing a place for someone to post their personal website.  Such commercial providers also display advertisements.

Q:  What should you do about the advertisements that may appear on screen when you access some web pages?

A:  Some advertisements come up as a new smaller window.  You should just close that window.

Others entice you by using animation such as flashing icons, invitations to “Click here!”, “Vote here”, or with offers of free materials.  Ignore these, close windows when possible.  Moving on to another part of the website can also remove those advertisements.

Q:  How can I find the same web page next time I use the Internet?

A:  Make a “Bookmark” or a “Favorite” by going to the main menu of the web browser, selecting that option and scrolling down to “add”.  Next time you use the browser, instead of typing that URL, return to the Bookmark or Favorite option and scroll down to the name of the site you are looking for.  The browser will find it for you.  

**Before you add a Bookmark or Favorite, ask the teacher if it is suitable to do so.

Q:  I found a really helpful picture on a website that I would like to use in my project.  How to I do that?

A:  Right click (in Windows) or click and hold (in Mac) on the picture or illustration to bring down a menu that allows you to save the picture or copy and paste it directly into your electronic project.  HOWEVER, remember copyright issues related to pictures, as well as text. 

Q:  There is a helpful paragraph in a web page, but I don’t need the whole page, can I copy it?

A:  You can copy text by clicking in front of the portion you want, holding and dragging across to select all the text you want.  The selected portion should be highlighted.  Copy it and paste it into the word processor.  The text may not be formatted very well and you may have to format it yourself. HOWEVER, remember that copying text to put in a report is plagiarism AND remember copyright issues related to text, as well as pictures. 
Q:  What are some common terms I should be familiar with?

A:  There are many technical terms used for the Internet, but some of the more common ones are

· Boolean:  terms or symbols, such as AND, OR, NOT,  +  -  “ ”   that are sometimes needed by search engines to refine a search and make it more specific

· browser:  software that lets a user access the World Wide Web.  The most common ones are Mozilla Firefox, Internet Explorer, Netscape Navigator, and Safari.

· HTML:  HyperText Markup Language.  This is the common programming language used in making web pages.

· http:  hypertext transport protocol.  These letters are always at the beginning of a web address or URL

· hyperlink:  an underlined word, phrase or symbol that, when clicked on,  takes the user to another location within a website or to another website

· search engine:  a tool that searches huge databases of websites to find sites matching the search terms a user enters in the search box

· URL: Uniform Resource Locator.  This refers to the address of a website.  It starts with < http://  >

· World Wide Web:  known as WWW, it is a network of Internet servers that can communicate with one another, using a language called “http protocol”.  Although the terms WWW and Internet are often used interchangeably, they are not technically the same.  Because not all Internet servers are connected to the WWW, it should not be confused with the Internet, which is bigger and contains other ways of finding information and communicating, such as email.

__________________

Adapated and Updated from Manitoba Education, Citizenship and Youth. Interdisciplinary Middle Years Multimedia (IMYM) Project. Inventions, Innovations, and Discoveries. BLM ICT.9#1:  Internet FAQs for Students. http://www.edu.gov.mb.ca/k12/tech/imym/6/index.html 
BLM – Search Challenge

Information Links

Illinois Mathematics and Science Academy. IMSA 21st Century Information Fluency Project. Aurora, IL: 2007.
Registration is required, but it is free. After logging in, select Tutorials then Search Challenges. 

http://21cif.com/index.html 
Heine, Carl. Five Things Today’s Digital Generation Cannot Do (And What You Can Do To Help). Aurora, IL: IMSA, 2006-7.
You must register as a user and login to access this resource. Registration is free.
Also check IMSA Full Circle Resource Kit (found in the left nav) for more articles of interest. 
http://21cif.com/rkit/public.html 
The challenge of a Web search

When we search the Web, we may often get thousands of hits, many of which can seem contradictory or point us in different directions. How we can find the truth is often akin to detective work. This is a challenge we are faced with when we teach students to search effectively and evaluate web page content. 

· How do we know that students recognize and follow leads, and explore all possibilities?

· Can students make sense of what they find?

· Can students recognize information that is inconsistent from one site to another?

· Do students have the knowledge base to interpret what they find?

· Will students take the time to carry through with the detective work often needed?

· Will students have the patience to do an elaborate search?

Further more, do we take the time in our busy teaching days to allow students to engage in in-depth searches?

The following is an example of detective work. While doing a “simple” search, using Google, for a quote from Nelson Mandela on social justice, I found this poem: “Our Deepest Fear”. 

· In reference 1 below, it is listed as part of Mandela’s 1994 Inaugural Speech. 

· Then I noticed that in another site, reference 2, a blog, the title is changed from “Deepest” to “Greatest”. I went on to read an entry in the blog suggesting that the author of the quote is not Mandela but Marianne Williamson, in her book A Return To Love of 1992. There is a suggestion that Williamson herself might have plagiarized W.E.B. DuBois. 

· I read a very interesting biography of DuBois, reference 3, which introduced me to an interesting person but did not support his authorship of the poem. 

· Finally, reference 4 is a reprint from The News and Observer of Raleigh, NC. In it, a spokesman for the African National Congress, Mandela’s party, says they are aware the quote is attributed to Mandela but they cannot find it in any of his speeches. Neither the ANC nor Williamson know how her poem came to be misattributed.

Our Deepest Fear

1- Seagull’s Favorite Quotes. Our Deepest Fear. 
Quoted as “Nelson Mandella. 1994 Inaugural Speech”
http://www.angelfire.com/trek/SeaQuote/SeaQuote7.html
2- Into the Pudding. “Comments on: Our Greatest Fear Is Not That We Are Inadequate”. Dec. 2005.
Read especially the comments from Laura, and from Robert O.
http://cholmes.wordpress.com/2005/12/26/our-greatest-fear-is-not-that-we-are-inadequate/feed/ 

3- Wikipedia. W.E.B DuBois.
http://en.wikipedia.org/wiki/W.E.B._DuBois 

4- Miracle Distribution Center. [untitled]. Anaheim, CA, 1996-2007.
http://www.miraclecenter.org/about/people/mariannewilliamson.html
Going In-Depth

Besides the two versions of the title, a line of the poem (See 1) reads: “A child of the Universe”. Other versions found on the Web read: “A child of God”. I went in-depth to find out which one was the correct version. Searching the Web using an advanced search on Google, or with Booleans, as described below, gives the following hits.

“Our Deepest Fear”: 175,000 hits

“Our Deepest Fear” +Mandela: 47,700

“Our Deepest Fear” +Williamson: 69,100

“Our Greatest Fear”: 44,700

“Our Greatest Fear” +Mandela: 512

“Our Greatest Fear” +Williamson: 605

“Our Deepest Fear” +“child of God”: 70,500

“Our Deepest Fear” +“child of the universe”: 3,750

One could deduce that “Our Deepest Fear” is probably the accurate title since it has by far the most hits, and that Williamson is the actual author. One could also deduce that the accurate line is “child of God”. The most effective way to find out accurately what the line is would be to go to a library and access directly Williamson’s book A Return To Love.






